
Mission: Act out an advert or presentation that aims to…
· Get people to visit your conspiracy theory website
· Get people to tell others about the conspiracy theory and to visit your website
· Get people to buy the “anti-gnome pendants” you sell on your website to protect themselves from the evil gnomes

The lies/misinformation/deception/strategies:
· Convince people that evil magical gnomes with mind-control powers are controlling the government.
· Convince people that anyone who disagrees is secretly working with the gnomes or under their spell
· Make people feel afraid and threatened by the conspiracy
· Convince people that the only place they can learn the truth is on your website – that only idiots can’t see ‘the truth’
· Convince people to buy your “anti-gnome pendants” in order to protect themselves and their families from the gnomes.

The truth of the situation:
There are no gnomes, there is no conspiracy: you are just trying to make money by getting people to come to your website and buy your stuff.

Your Goals & Motives:
You run a website all about the conspiracy theory – the more people that visit your website the more money you make from advertising
Your website also sells special “anti-gnome pendants” for $100: they claim to ward of gnomes and protect people from their invisible mind-control magic.
Team 1 – The Conspiracy Theorists

[bookmark: _GoBack]
Mission: Act out an advert or presentation that aims to…
· Get people to buy your magical healing crystals
· Get people to attend your expensive training seminars all about how to heal people using magical crystals
· Get people to visit one of your registered crystal healers and pay them for treatments

The lies/misinformation/deception/strategies:
· Crystals can heal people
· Conventional medicine is inferior and cannot be trusted
· Your approach to healing is backed-up by science [try to dress it up in scientific sounding words that actually don’t mean much – this is called ‘pseudoscience’]
· Since crystals are ‘natural’ they will be more effective than regular medicine
· That your approach to healing has been practiced for thousands of years and is, therefore, better than more modern medicines.

The truth of the situation:
There are no magical healing crystals. There is no evidence that your “treatments” work. You are selling false-hope to desperate people for money: they would be better off visiting a real doctor – because the doctor’s advice is backed up by scientific research and evidence.

Your Goals & Motives:
To make money by selling cheap crystals for lots of money and selling your training courses.
Team 2 – The Crystal Healers


Team 3 – The Advertisers
Mission: Act out an advert or presentation that aims to…
· Get people to buy your product: Super Muscle Powder
· Convince the audience that ‘Super Muscle Powder’ is healthy and will help them to gain muscles really quickly

The lies/misinformation/deception/strategies:
· ‘Super Muscle Powder’ is healthy and will help them to gain muscles really quickly
· Those who buy Super Muscle Powder will not need to do as much exercise as a result
· Super Muscle Powder is backed-up by science [try to dress it up in scientific sounding words that actually don’t mean much – this is called ‘pseudoscience’]
· Various muscular celebrities have used Super Muscle Powder
· People who don’t use Super Muscle Powder are “losers”, “not real men” and less attractive that those who do
· Super Muscle Powder is made from ‘natural’ and ‘organic’ ingredients and, therefore, definitely works
· Super Muscle Powder is suitable for vegans and is therefore a good thing to buy

The truth of the situation:
‘Super Muscle Powder’ is actually just flour and sugar: it isn’t healthy at all and does nothing to increase muscles.

Your Goals & Motives:
To make money by selling Super Muscle Powder: it’s really cheap for you to make but you sell it for $30 for a 500g pot of the stuff.


Team 4 – The Propagandists
Mission: Act out an advert or presentation that aims to…
· Convince people that the peaceful country of Greenland is a massive threat and needs to be invaded
· Convince people to join the army and fight a war against Greenland
· Convince people to pressure politicians into supporting the war

The lies/misinformation/deception/strategies:
· Make Greenland seem as threatening as possible
· Make it seem that ‘patriotic’ people support the war and that those who want peace don’t love their country
· Make it seem that those who don’t want to fight are cowards
· Make it seem as if people have a moral or religious duty to support the invasion of Greenland
· Emphasise the terrible things that will happen if Greenland conquers our country
· Make out that the men in the audience ‘are not real men’ unless they are ready to fight and die to defeat ‘the enemy’
· Create a sense of ‘us and them’ – a fake sense of division and threat

The truth of the situation:
Greenland is no threat and there is absolutely no need for war or violence. In fact: you secretly work for a weapons company that will make loads of money if there is a war – even if the war is, in fact, unnecessary.

Your Goals & Motives:
You actually work for a company that manufactures weapons: war is good news for you because you’ll get to sell the weapons to the government.


Mission: Act out an advert or presentation that aims to…
· Get people to join your cult / new religious movement
· Get people to donate money to your cult / new religious movement
· Get people to believe the central tenets of your cult / NRM
· Get people to follow the laws/rules you have made up – by pretending they are religious laws/rules from a higher-power.

The lies/misinformation/deception/strategies:
· The Universe was created by a Giant Orange Frog
· Those who join/follow your religion will be rewarded by The Giant Orange Frog, those who don’t will be punished
· The Great Orange Frog will protect people from death
· The Great Orange Frog will ensure that the world is a good and fair place
· Your group are the only ones who have had the truth about The Great Orange Frog revealed to them
· The leader of your group has been chosen by The Great Orange Frog to be the leader of all humanity: by worshipping them and doing what they say people can please The Great Orange Frog
· Since The Great Orange Frog is orange: people with red-hair are special and deserve more respect as a result, people with blonde hair are disliked by The Great Orange Frog but will be forgiven if they join you
· The leader of your group has been given secret knowledge about life, the universe, and how to be happy: this knowledge came directly from above.

The truth of the situation:
There is no ‘Great Orange Frog’, your leader doesn’t have a ‘special connection’ nor can he perform ‘miracles’ – it’s all made-up.

Your Goals & Motives:
To gain money from and power over your followers.
Team 5 – The Cult Leaders
Mission: Act out an advert or presentation that aims to…
· Get people to buy your newspaper
· Create a news story that makes people very angry and/or afraid
· Create a fictional enemy or ‘out-group’ that is the target of their anger and fear: in this case – the “enemy” is environmentalists (people who want to protect the environment)

The lies/misinformation/deception/strategies:
· Create a sense of ‘us vs them’ – make out that environmentalists are a small group of dangerous, extremist, weirdoes.
· Create the idea that there’s a ‘big story’ or important truth the audience can only discover by buying your newspaper
· Environmentalists want to ban meat, cars, holidays and everything fun
· Environmentalists are taking over the government
· Environmentalists are brainwashed/stupid/misinformed/evil
· There is no scientific evidence to suggest humans are harming the environment
· Since humans have existed for hundreds of thousands of years: it’s impossible that we can damage the environment
· It doesn’t matter if animals go extinct
· Humans can just go to Mars if we ruin this planet
· There are more important things than protecting the planet

The truth of the situation:
Environmentalists mainly just want to protect ecosystems and wildlife: they have good intentions and support a good cause. There is a lot of scientific supporting the claim that humans are harming the environment.

Your Goals & Motives:
You mainly just want to sell newspapers. Your boss, the owner of the newspaper is a grumpy old man who hates idealistic environmentalists: a number of oil and car companies advertise in his newspaper.
Team 6 – The Journalists

